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ACC 2134  nsUBUINIS 3(3-0-9)
(AC 234) (Management Accounting)
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A study of the use of accounting information for management decision making,
financial statement analysis, the report to management for decision making in the area of

production, investment, pricing, profit planning and control; cost-volume-profit analysis, the

use of standard cost as a tool for performance appraisa L.

MGT 2201 238555UN9gsNALAANUTURAYDURDFIAY 3(3-0-9)
(GM 416) (Business Ethics and Social Responsibility)

AnwdsnudnunzuardoaunfvemninTsunisgsia sauiadnuiiseudiiuduet mane
Tudaasvgmans uazuuameiuadesludinuililiduesvgmansitmuevesini Wumsia
AMusauAaUlunITHAITAN Uy mM1anuaTesITUVRIANINGINT UszlAumuSuRnseunedeny Lay
Dunsiseudidlunisuideym

This course discusses the characteristics and assumptions towards business behaviors.
The course aims to familiarize the course participants with the in-depth understanding over
economics and non-economics ultimate goals, emphasizing the interplay between the
economic dimension and the ethical and social dimensions. Ultimately, the course is to
enhance the participants in dealing with business ethical and social responsibility

circumstances.

MGT 2202  n159ANTSEIUNIU 3(3-0-9)
(GM 315) (Office Management)
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A study of the functions and the importance of office management in the business
organization and government agencies; office planning and operation, including office layout,
filling, communication, system improvement, and the techniques to furnish the office and to

handle office equipment effectively.
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(GM 307) (Advanced Quantitative Analysis for Business Decision Making)
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A study of decision making processes, techiniques, mathematical model, and statistics
for problem solving. Reading and interpreting data analyzed by computer software are also

included.

MGT 3204  n153ansNsUasuslauasnIsnauIeIfnTs 3(3-0-9)
(GM 422) (Change Management and Organization Development)
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A study of the systematic of effectiveness oreanization , organization structure,
changing process and organization development which comprise of data and information
collection, organizational analysis, problems solving, improving processes and techniques for

adapting to external and internal changes.

MGT 3205  A15398N19TINT 3(3-0-9)
(GM 407) (Business Research)
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A study of the area and importance of research; applying the research methodology

in business’s problems; identify the types of research project; collecting the data; statistical

analysis though presentation techniques and recommendation for managerial decision making.

MGT 4206  N153ANT55INAVUIALDN 3(3-0-9)

(GM 403) (Small Business Management)
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A study of how to stimulate creative entrepreneurship in small businesses; a
consideration of management problems faced by founders, owners, managers, and investors
in small businesses; problems of establishment of new enterprises; acquisition, financing;

operation; sales management; organizing; planning and growth.

MGT 4207  A15SUNULAZATTAIUANLTIUINIG 3(3-0-9)
(GM 408) (Executive Planning and Control)
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A study of concepts, principle and theories of planning and controlling in
management to be used in the various levels of organization, as well as problems and

obstacles in planning and controlling business

MGT 4208  N15135917@IBINNGINI 3(3-0-9)
(GM 417) (Business Negotiation)
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A Study of settlement negotiation, concept of business negotiation, the principles of
negotiation, negotiation techniques, the mediator and the settlement solving, communication

technique, persuasion, ethical business negotiation and case studies.

MGT 4209 WgRANTIUBIANNS 3(3-0-9)
(GM 425) (Organizational Behavior)
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The socio-psychological study of the human and organizational behavior in order to
make an effective analysis to solve organizational problems; a close look at various
organizational factors that can affect human behavior in organizations, such as learning

attitude, motivation, leadership, communication, discipline, individual and group relations to

avoid possible organizational conflict.



