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*ACC 1101  N15URYIVUAY 1 3(3-0-9)
(AC 101) (Principles of Accounting 1)
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A study of the accounting development; basic accounting assumption; the analysis
and recording of accounting entries according to the accounting principles for merchandising
and servicing firms; purposes and uses of journal entries; ledgers, adjusting entries;; closing

entries, and the preparation of financial statements.

**ACC 1102 MSUYIIUAY 2 3(3-0-9)
(AC 102) (Principles of Accounting 2)
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An intensive study of principles and procedure for cash, voucher system, noted

receivable, accounting procedures for non-profit organizations single entry systems including

value added tax, salary and wages.

APR 2101 msaummﬁaﬁamswaqsﬁa 3(3-0-6)
(BA 305) (Business Information for Communication)
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A study of various forms of business information and communication. The use of
technical terms and enable the students to understand business used in each business
division. Analysis of business articles in various media in order to enhance English
communication skill (listening speaking reading and writing) for business administration

student.
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(EC 111) (Microeconomics)

Arwimnufiferiumnumnevesasugmans Jadunsudnlugusing q vesnsnan waAnssy
YBIHUTLAA TeUUAAIN auasd QUNIU YaA1LaZIIAY 15335101 TumataUsELaneng 9 NTINETT
Anouwmiliuiiadonisnanlugunenide fls A wagArdatdiusany wostszeins usanu
uazgRENTIUATUS unumvesigieiuasugialag v 9 lukazauduimaiveswain

This course covers basic principles of microeconomics including demand, supply,
market equilibrium, theory of consumer behavior, theory of the firms, and the determination
of the optimal price and production quantity in various types of market. Concept of

market failure and factors market analysis are also studied

ECO 1102  LASWgAIEASUNAIA 1 3(3-0-6)
(EC 112) (Macroeconomics 1)
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A study of personal and national income, consumption, saving, investment, economic
development, international trade, money and banking system, credit, inflation, deflation,
public finance, monetary and fiscal policies, public debts, business cycle, and employment
conditions.

Concept/ Key word/ Noun Phrase : national income , consumption, saving, investment,
economic development, international trade, money and banking system, credit, inflation,

deflation, public finance, monetary and fiscal policies, public debts, business cycle.

FIN2101  A15L8USIND 3(3-0-9)
(MB 203) (Business Finance)
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A study of the objective and functions of the financial manger, the principles of
acquiring funds and the use of financial instruments; the allocation funds for operations in

order to achieve the financial objectives and making financial decisions.
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(HR 201) (Human Resource Management)
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Study in human resource management, Competency base human resource
management,  Human Capital,  Strategic in recruitment, development, Performance
Management, Company and retention talent employee, Human Resource and Social

Responsibility, and Business Ethics, HR Trends and Innovation.

LAW 2015  NYUUNEFINA 1 3(3-0-6)
(LA 215) (Business Law 1)
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A study of principles of the Civil and Commercial Code relating to persons, juristic acts,
contracts, debts, and principles of other important specific contracts such as Sales, Exchange,
Gift, Hiring, Property, Hiring-Purchasing, Loan, Surety ship, Pledges, Mortgages, Current Accounts
and Bills.

**MGT 2101 WANAIIANITIING 3(3-0-9)
(GM 203) (Principles of Management)
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A study of the managerial functions of planning, organizing, leading and controlling in
business enterprises; individual behavior and group behavior in workplace and analysis of the
on going process vital to achieving co-ordination among workforce in the attainment of

company objectives.



**MGT2102  N133AN1IMsAHUULazlggunIu 3(3-0-9)
(GM 303) (Operations and Supply Chain Management)
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A study of  operational management which involves planning, controlling for
production of goods and services. Moreover, it concerns the area of product design, process
and technology for operations, quality management, project management, forecasting,
inventory management, capacity planning, resource requirement planning. It also aims to
provide the knowledge of supply chain management from upstream industry to downstream

industry in order to increase the effectiveness and sustainable competitive advantage.

MGT 3101 N153ANISLTINALNS 3(3-0-9)
(GM 419) (Strategic Management)

Anwianunang Anudidgy Useleviveanisussgndlinssuiunmsdaniseanagnslueedinis
g3fa Anssianimandeuianislunazaisuen Wel#sdangundssing q Afwansenusonns
ALY NISIMUATIANIUBINTANTUNY N15a519NaENSTEAUAN 9 N1SUJURNMSTNAENS wag
MIMUANITINAYNS MABAIUNTIATITIUSTIRUTLAANG o TiTnansenusonisdndulamanisuims

A study of meaning, significance and application of a strategic management process in
business organizations. An analysis of both external and internal environments to figure out
the power of various groups affecting internal operations. Determining an organizational
direction, strategy formulation, strategy implementation, and strategic control as well

analyzing the current issues influencing business decision making.

**MGT 3102 N13A1HIINT 3(3-0-9)
(GM 306) (Taxation)
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A study of the principles of imposition and implementation of revenue tax, excise tax,
and custom duties; tax filing and payment; tax appeals in each category; and problems of

taxation.

MKT 2101 #8nA1SAAIA 3(3-0-9)
(MK 203) (Principles of Marketing)
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A study of the meaning, important roles and functions of marketing to economies and

society : marketing institution, marketing environments ,marketing systems, consumer

behavior, market segmentation marketing mix’s strategy and specific marketing topics.

*STA 2016  AOAZINILALNITAATIZATIUTU 3(3-0-6)
(ST 206) (Business Statistics and Quantitative Analysis)
aufidostunsndamaniuazadd adfnssnu uavadfeyuu msdadulaniglda
wiusutaza N biluueu AMuuansdedu Jgminisvuds Jgminisuaunmnesu wellansdnass
TaymnUseendniagsia
Introduction to mathematics and statistics, descriptive and inferential statistics decision
making under certainty and uncertainty, linear programming, transportation problems,

assignment problems, simulation technique, business applications.



